
Fresh Meat Review

FreshLook Marketing (FLM)
Data Ending 4/4/10



Total Fresh Meat



YAGO $31,397,324,554 11,319,866,126

Current 52w ks $31,852,849,698 12,101,652,598

Dollars Pounds

YAGO $7,857,113,773 2,814,977,443

Current 13w ks $7,859,716,950 2,923,146,549

Dollars Pounds

YAGO $2,369,208,761 858,150,626

Current 4w ks $2,466,736,376 923,535,139

Dollars Pounds

Total US ï4, 13, 52 week trends, Total Fresh Meat

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

4.1% 7.6%

0.0% 3.8%

1.5% 6.9%

In the latest 4wk time period, Fresh 

Meat dollars were up +4.1% vs. the 

previous year ï pounds were up +7.6%:

In the latest 13wks, Fresh Meat 

dollars were flat and pounds 

were up:

In the latest 52wk period, dollars grew 

+1.5%, pounds were up +6.9%:
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Total US - Dollars

Fresh Meat Categories - Dollars

Fresh Meat ï% of Dollar Sales

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Dollars  Current 52wks 

% 

Change

BEEF $16,217,096,773 0.6%

CHICKEN $7,197,125,772 1.1%

PORK $4,644,488,305 -1.7%

TURKEY $1,676,481,544 4.0%

SMOKED HAM $1,178,933,882 27.3%

SAUSAGE $356,407,157 1.8%

LAMB $290,599,391 12.4%

VEAL $87,952,505 -3.3%

ALL OTHER $203,764,370 1.8%

Total Fresh Meat $31,852,849,698 1.5%

0.6% 1.1% -1.7% 4.0% 27.3% 1.8% 12.4% -3.3% 1.8%

The Beef variety accounts for 

50.9% of Total Fresh Meat dollar 

sales:

And Beef saw a +0.6% increase 

in dollars vs. the previous year:
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Total US - Pounds

Fresh Meat Categories - Pounds

Fresh Meat ï% of Pounds Sales

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

 Pounds  Current 52wks 

% 

Change

BEEF 4,616,107,286   6.3%

CHICKEN 3,574,825,065   4.2%

PORK 1,942,064,987   5.8%

TURKEY 1,083,475,357   6.0%

SMOKED HAM 621,476,015      42.3%

SAUSAGE 115,628,890      4.1%

LAMB 53,827,374        16.0%

VEAL 13,060,851        0.7%

ALL OTHER 81,186,773        -2.0%

Total Fresh Meat 12,101,652,598 6.9%
-
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6.3% 4.2% 5.8% 6.0% 42.3% 4.1% 16.0% 0.7% -2.0%

The Beef variety accounts for 

38.1% of Total Fresh Meat pound 

sales:

And Beef saw a +6.3% increase 

in pounds vs. the previous year:



Total Fresh Meat Trends by US Regions - Dollars

Total US Dollar Sales by Region ïFresh Meat

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

YAGO $6,918,704,895 $4,547,752,246 $4,034,509,646 $3,883,411,100 $3,516,610,451 $3,276,161,016 $3,165,988,300 $2,054,186,897

Current 52wks $6,970,164,506 $4,583,314,105 $4,080,517,534 $3,992,271,816 $3,573,699,179 $3,370,409,719 $3,217,102,876 $2,065,369,963

Northeast Southeast Great Lakes M idsouth California South Central West Plains

0.7% 0.8% 1.1% 2.8% 1.6% 2.9% 1.6% 0.5%

Total US

1.5%

The Northeast region accounts for 21.9% of the US Fresh 

Meat dollar sales with a +0.7% increase vs. a year ago:
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YAGO Current 52wks

Average Price/Lb by Region ïTotal Fresh Meat

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

-3.3% -2.6% -6.5% -5.5% -5.1% -6.2% -5.9% -5.4% -8.0%

Fresh Meatôs average price/Lb decreased -5.1% in the US ï all 

regions saw a decrease in price:
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Total US

100

Consumer Development Index (CDI) ïTotal Fresh Meat

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Consumer Development Index

Among the US regions, the South Central and Southeast regions have the 

highest Consumer Development Indices (sales rate vs. Total US) for Total 

Fresh Meat:



Market YAGO Current 52wks

% 

Change

West Tex/New Mexico $317,244,177 $339,018,031 6.9%

Memphis $131,878,729 $140,633,220 6.6%

Little Rock $75,248,526 $79,005,341 5.0%

Nashville $148,704,253 $156,110,711 5.0%

Baltimore/Washington $841,381,437 $879,682,560 4.6%

South Carolina Market $564,464,026 $587,367,615 4.1%

Cincinnati/Dayton $295,964,143 $307,656,218 4.0%

Toledo $168,704,579 $174,866,240 3.7%

Harrisburg/Scranton $452,275,169 $468,370,543 3.6%

Grand Rapids $175,667,115 $181,906,205 3.6%

Market YAGO Current 52wks

% 

Change

Albany $179,791,620 $174,390,927 -3.0%

Boise $35,551,702 $34,531,024 -2.9%

Spokane $61,805,386 $60,498,454 -2.1%

Syracuse $148,100,561 $145,492,947 -1.8%

Sacramento $256,083,710 $252,478,460 -1.4%

Miami/Ft. Lauderdale $702,658,908 $694,441,968 -1.2%

Peoria/Springfield $175,428,583 $173,756,772 -1.0%

Northern New England $622,761,258 $617,306,814 -0.9%

Richmond/Norfolk $308,767,139 $306,741,437 -0.7%

Boston $742,443,183 $739,497,702 -0.4%

Top Markets ïFresh Meat Dollar Growth

Bottom Markets ïFresh Meat Dollar Growth

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Fresh Meat ïMarkets ranked by Dollar % Change

% Change 1.5%

Total US

West Tex/New Mexico led all 

markets in Fresh Meat dollar 

growth vs. the previous year, 

increasing +6.9%:

And, Albany saw a -3% decline 

in Fresh Meat dollars vs. 

YAGO:



Market YAGO

Current 

52wks

% 

Change

Hartford/Springfield $3.22 $3.14 -2.5%

Miami/Ft. Lauderdale $3.12 $3.07 -1.6%

Orlando $3.05 $3.01 -1.3%

Charlotte $3.18 $2.97 -6.7%

Chicago $3.11 $2.92 -6.1%

Raleigh/Greensboro $3.09 $2.90 -6.3%

Providence $2.93 $2.89 -1.5%

Jacksonville $2.95 $2.88 -2.4%

Tampa $2.99 $2.88 -3.6%

Boise $2.98 $2.85 -4.6%

Fresh Meat - Markets ranked by Avg Price/Lb

Highest Price/Lb Markets - Fresh Meat

Lowest Price/Lb Markets ïFresh Meat

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Market YAGO

Current 

52wks

% 

Change

Houston $2.51 $2.24 -10.7%

Memphis $2.41 $2.25 -6.6%

Little Rock $2.41 $2.26 -6.3%

Buffalo/Rochester $2.47 $2.30 -6.7%

Los Angeles $2.44 $2.33 -4.5%

Indianapolis $2.50 $2.33 -6.6%

Phoenix/Tucson $2.56 $2.42 -5.6%

San Diego $2.56 $2.44 -4.6%

Dallas/Ft. Worth $2.68 $2.44 -8.7%

Syracuse $2.66 $2.45 -7.8%

YAGO $2.77

Crrnt 52wks $2.63

Total US

Hartford/Springfield ranks as 

the highest priced Fresh Meat 

market:

Houston ranks as the lowest 

priced among the US markets:



Market

CDI 

Index

Cincinnati/Dayton 76          

Columbus 80          

Chicago 80          

Spokane 83          

Boise 83          

Toledo 84          

Grand Rapids 84          

Seattle 85          

Portland 85          

Detroit 86          

Total US = 100

Top Markets Ranked by CDI ïFresh Meat

Bottom Markets Ranked by CDI ïFresh Meat

Fresh Meat, Markets ranked by CDI

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Market

CDI 

Index

New Orleans/Mobile 154        

Birmingham/Montgomery 134        

Little Rock 123        

Memphis 122        

South Carolina Market 120        

Albany 119        

Charlotte 119        

Jacksonville 117        

West Tex/New Mexico 117        

Orlando 114        

New Orleans/Mobile holds the 

highest Consumer Development 

Index for Fresh Meat among US 

markets:

These markets are under-developed in 

Fresh Meat sales:



Lamb



YAGO $258,532,257 46,401,690

Current 52w ks $290,599,391 53,827,374

Dollars Pounds

YAGO $67,036,543 12,125,744

Current 13w ks $81,572,010 15,382,588

Dollars Pounds

YAGO $22,038,843 4,088,047

Current 4w ks $35,465,278 6,911,608

Dollars Pounds

Total US ï4, 13, 52 week trends, Lamb

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

60.9% 69.1%

21.7% 26.9%

12.4% 16.0%

In the latest 4wk time period, Lamb 

dollar sales were up +60.9% vs. the 

previous year ï pounds were up          

+69.1%:

In the latest 13wks, Lamb dollar 

sales increased and pounds 

were up:

In the latest 52wk period, dollars grew 

+12.4%, pounds were up +16%:
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Total US - Dollars

Lamb Categories - Dollars

Lamb ï% of Dollar Sales

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

YAGO Current 52wks

YAGO $54,597,471 $65,657,984 $63,212,955 $42,843,536 $21,468,608 $10,640,544 $111,160

Current 52wks $78,654,470 $65,996,559 $62,509,513 $48,819,762 $22,586,428 $11,904,465 $128,194

LEG SHOULDER LOIN RIB M ISC GROUND VARIETY

44.1% 0.5% -1.1% 13.9% 5.2% 11.9% 15.3%
Total US

12.4%

The Leg variety accounts for 

27.1% of Lamb dollar sales:

And Leg saw a +44.1% increase 

in dollars vs. the previous year:



LEG

32.2%

SHOULDER

29.2%

LOIN

13.7%

MISC

13.2%

VARIETY

0.1%

GROUND

4.3%
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7.3%

Total US - Pounds

Lamb Categories - Pounds

Lamb ï% of Pounds Sales

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

YAGO Current 52wks

YAGO  10,928,090  15,685,056  7,362,291  6,877,260  3,333,021  2,153,915  62,057 

Current 52wks  17,313,185  15,713,716  7,375,316  7,085,067  3,930,416  2,336,843  72,831 

LEG SHOULDER LOIN M ISC RIB GROUND VARIETY

58.4% 0.2% 0.2% 3.0% 17.9% 8.5% 17.4%
Total US

16.0%

The Leg variety accounts for 

32.2% of Lamb pound sales:

And Leg saw a +58.4% increase 

in pounds vs. the previous year:



Lamb Trends by US Regions - Dollars

Total US Dollar Sales by Region ïLamb

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

YAGO $102,363,609 $37,983,638 $33,790,886 $27,446,174 $20,903,702 $20,490,238 $10,815,946 $4,738,063

Current 52wks $114,571,896 $40,375,366 $34,318,553 $34,170,611 $25,434,877 $22,759,214 $12,926,455 $6,042,419

Northeast Southeast California M idsouth Great Lakes West South Central Plains

11.9% 6.3% 1.6% 24.5% 21.7% 11.1% 19.5% 27.5%

Total US

12.4%

The Northeast region accounts for 39.4% of the US Lamb 

dollar sales with a +11.9% increase vs. a year ago:



Average Price/Lb by Region ïLamb

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)
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YAGO Current 52wks

-1.9% -0.6% -0.7% -3.9% -3.1% -9.4% -3.8% 0.7% -3.4%

Lambôs average price/Lb decreased -3.1% in the US ï 1 of the 

regions saw an increase in price:



162

93 89

70
62 62

55

107

Northeast M idsouth Southeast California West Great Lakes South

Central

Plains

Total US

100

Consumer Development Index (CDI) ïLamb

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Consumer Development Index

Across the US Regions, the Northeast region has the highest Consumer 

Development Index for Lamb (162):



Market YAGO Current 52wks

% 

Change

Boise $329,881 $303,958 -7.9%

Albany $2,243,848 $2,166,205 -3.5%

Syracuse $1,797,143 $1,779,503 -1.0%

Miami/Ft. Lauderdale $9,522,585 $9,449,030 -0.8%

San Diego $2,626,447 $2,607,156 -0.7%

Spokane $301,644 $301,882 0.1%

Los Angeles $11,712,505 $11,731,544 0.2%

San Francisco $8,028,335 $8,166,104 1.7%

Sacramento $3,055,078 $3,137,635 2.7%

Tampa $4,389,505 $4,628,943 5.5%

Top Markets ïLamb Dollar Growth

Bottom Markets ïLamb Dollar Growth

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Lamb ïMarkets ranked by Dollar % Change

Market YAGO Current 52wks

% 

Change

Indianapolis $623,512 $877,442 40.7%

Peoria/Springfield $612,024 $846,388 38.3%

Toledo $563,423 $777,694 38.0%

Detroit $2,186,840 $2,977,413 36.2%

Cincinnati/Dayton $878,366 $1,180,934 34.4%

Louisville $366,209 $487,468 33.1%

Grand Rapids $835,990 $1,101,375 31.7%

Columbus $819,243 $1,065,374 30.0%

St. Louis $828,747 $1,071,922 29.3%

Roanoke $846,394 $1,092,097 29.0%

% Change 12.4%

Total US

Indianapolis led all markets in 

Lamb dollar growth vs. the 

previous year, increasing 

+40.7%:

And, Boise saw a -7.9% decline 

in Lamb dollars vs. YAGO:



Lamb - Markets ranked by Avg Price/Lb

Highest Price/Lb Markets - Lamb

Lowest Price/Lb Markets ïLamb

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Market YAGO

Current 

52wks

% 

Change

St. Louis $7.99 $7.67 -3.9%

Memphis $7.37 $7.40 0.4%

Little Rock $7.14 $7.24 1.4%

Boise $6.82 $6.71 -1.7%

New Orleans/Mobile $5.66 $6.04 6.7%

Buffalo/Rochester $5.63 $6.04 7.3%

Albany $6.11 $5.96 -2.5%

Providence $5.80 $5.92 2.1%

Syracuse $6.26 $5.89 -5.8%

Spokane $5.84 $5.73 -1.9%

Market YAGO

Current 

52wks

% 

Change

Louisville $5.43 $4.77 -12.3%

South Carolina Market $4.70 $4.77 1.4%

Sacramento $5.01 $4.81 -4.1%

Charlotte $4.87 $4.88 0.2%

Toledo $5.54 $4.92 -11.2%

Jacksonville $4.90 $4.94 0.9%

Orlando $4.88 $4.98 1.9%

Cincinnati/Dayton $5.41 $4.99 -7.8%

Detroit $6.20 $5.00 -19.3%

West Tex/New Mexico $4.91 $5.00 2.0%

YAGO $5.57

Crrnt 52wks $5.40

Total US

St. Louis ranks as the highest 

priced Lamb market:

Louisville and South Carolina 

rank as the lowest priced 

among the US markets:



Total US = 100

These markets are significantly 

under-developed when ranking 

by sales rates indices:

Top Markets Ranked by CDI ïLamb

Bottom Markets Ranked by CDI ïLamb

Lamb, Markets ranked by CDI

52 Weeks ending 4/4/10 ïFreshLook Marketing (FLM)

Market

CDI 

Index

New York Market 233        

Hartford/Springfield 179        

Baltimore/Washington 163        

Boston 157        

Providence 153        

Albany 130        

Philadelphia 126        

Miami/Ft. Lauderdale 122        

Northern New England 121        

Syracuse 120        

Market

CDI 

Index

Spokane 44          

Cincinnati/Dayton 46          

Toledo 47          

Columbus 51          

Indianapolis 52          

Grand Rapids 52          

Portland 56          

Roanoke 57          

Dallas/Ft. Worth 59          

Houston 60          

New York Market holds the 

highest Consumer Development 

Index for Lamb among US 

markets:



California

Lamb



Dollars Pounds

YAGO $33,790,886 6,176,162 

Current 52wks $34,318,553 6,519,364 

Dollars Pounds

YAGO $8,295,368 1,543,348 

Current 13wks $9,639,063 1,861,429 

Dollars Pounds

YAGO $2,602,612 490,503 

Current 4wks $3,926,108 742,503 

Lamb, Californiaï4, 13, 52 week trends

In the latest 4 and13 wks, The California 

Region increased in both Lamb dollar and 

pound trends vs. the same period a year ago:

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks Ending 4/4/2010 ïFreshLook Marketing (FLM)

In the latest 52wk period, the 

California Region increased by 

1.6% in dollars and 5.6% in 

pounds vs. YAGO:

50.9% 51.4%

16.2% 20.6%

1.6% 5.6%
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Within Lamb, the Shoulder and 

Leg segments account for over 

half of the category dollar sales:

3 of the 6 Lamb segments show 

increases when compared to the 

previous year:

California ïLamb

Lamb - Dollars

Lamb ï% of Dollar Sales

52 Weeks Ending 4/4/2010 ïFreshLook Marketing (FLM)

-4.9% 18.8% -15.4% 12.5% 9.1% -9.2%

Dollars Current 52wks % Change

SHOULDER $9,763,401 -4.9%

LEG $7,853,132 18.8%

LOIN $5,583,428 -15.4%

RIB $5,126,880 12.5%

MISC $4,554,880 9.1%

GROUND $1,415,260 -9.2%

Total Lamb $34,318,553 1.6%
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Within Lamb pounds, the Leg 

and Shoulder segments account 

for over half of the category in 

California:

The Shoulder segment declined 

-5.8% vs. the previous year, 

slowing Lamb pound growth:

California ïLamb

Lamb - Pounds

Lamb ï% of Pound Sales

52 Weeks Ending 4/4/2010 ïFreshLook Marketing (FLM)

-5.8% 28.0% 10.0% -6.4% 22.3% -8.3%

Pounds Current 52wks % Change

SHOULDER 2,207,965 -5.8%

LEG 1,577,303 28.0%

MISC 1,410,496 10.0%

LOIN 632,935   -6.4%

RIB 411,433   22.3%

GROUND 268,118   -8.3%

Total Lamb 6,519,364 5.6%



California Sales by Year

Lamb Performance by Year

52 Weeks Ending 4/4/2010 ïFreshLook Marketing (FLM)

The 2010 Easter Season Lamb 

Dollars have passed up the 2009 

Easter Season sales:

The same is true for volume:

Lamb Pounds Year to Year

Lamb Dollars Year to Year

$0

$500,000

$1,000,000

$1,500,000

$2,000,000

$2,500,000

$3,000,000

$3,500,000

$4,000,000

$4,500,000

$5,000,000

1
/8

2
/5

3
/5

4
/2

4
/3

0

5
/2

8

6
/2

5

7
/2

3

8
/2

0

9
/1

7

1
0

/1
5

1
1

/1
2

1
2

/1
0

2006 2007 2008 2009 2010

0

100,000

200,000

300,000

400,000

500,000

600,000

700,000

800,000

900,000

1,000,000

1
/8

2
/5

3
/5

4
/2

4
/3

0

5
/2

8

6
/2

5

7
/2

3

8
/2

0

9
/1

7

1
0

/1
5

1
1

/1
2

1
2

/1
0

2006 2007 2008

2009 2010



Great Lakes

Lamb



Dollars Pounds

YAGO $20,903,702 3,554,775 

Current 52wks $25,434,877 4,775,412 

Dollars Pounds

YAGO $5,649,601 965,678 

Current 13wks $7,428,773 1,445,060 

Dollars Pounds

YAGO $2,026,006 354,780 

Current 4wks $3,666,332 752,027 

Lamb, Great Lakesï4, 13, 52 week trends

In the latest 4 and13 wks, the Great Lakes 

Region increased in both Lamb dollar and 

pound trends vs. the same period a year ago:

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks Ending 4/4/2010 ïFreshLook Marketing (FLM)

In the latest 52wk period, the 

Great Lakes increased by 21.7% 

in dollars and 34.3% in pounds 

vs. YAGO:

81.0% 112.0%

31.5% 49.6%

21.7% 34.3%



LEG
33.8%

LOIN
25.5%

SHOULDER
19.6%

RIB
9.2%

GROUND
7.1%

MISC
4.8%

Within Lamb, the Leg and Loin 

segments account for over half 

of the category dollar sales:

5 of the 6 Lamb segments show 

increases when compared to the 

previous year:

Great Lakes ïLamb

Lamb - Dollars

Lamb ï% of Dollar Sales

52 Weeks Ending 4/4/2010 ïFreshLook Marketing (FLM)


