
American Lamb Board 

Review

FreshLook Marketing (FLM)
Data Ending 1/03/2010



Total Fresh Meat



YAGO $30,321,119,233 11,006,792,680

Current 52w ks $30,968,233,245 11,726,343,045

Dollars Pounds

YAGO $8,179,491,431 3,270,244,256

Current 13w ks $8,018,590,688 3,433,931,188

Dollars Pounds

YAGO $2,657,892,038 997,218,539

Current 4w ks $2,602,706,600 1,026,006,955

Dollars Pounds

Total US ï4, 13, 52 week trends, Total Fresh Meat

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

-2.1% 2.9%

-2.0% 5.0%

2.1% 6.5%

In the latest 4wk time period, Fresh Meat 

dollars were down -2.1% vs. the previous 

year ï pounds were up +2.9%:

In the latest 13wks, Fresh Meat 

dollars decreased and pounds 

were up:

In the latest 52wk period, dollars grew 

+2.1%, pounds were up +6.5%:
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Beef

52.0%

Chicken

22.4%

All Other

0.6%

Veal

0.3%

Turkey

3.6%
Sausage

1.1%

Lamb

0.9%

Smoked Meat

4.0%

Pork

15.1%

Total US - Dollars

Fresh Meat Categories - Dollars

Fresh Meat ï% of Dollar Sales

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

Dollars  Current 52wks 

% 

Change

Beef $16,114,972,199 2.7%

Chicken $6,929,957,491 1.6%

Pork $4,663,255,873 1.7%

Smoked Meat $1,226,016,441 2.1%

Turkey $1,128,231,916 -0.5%

Sausage $352,084,562 3.0%

Lamb $275,421,998 1.4%

Veal $88,827,607 -2.8%

All Other $189,465,158 3.3%

Total Fresh Meat $30,968,233,245 2.1%

2.7% 1.6% 1.7% 2.1% -0.5% 3.0% 1.4% -2.8% 3.3%

The Beef variety accounts for 

52% of Total Fresh Meat dollar 

sales:

And Beef saw a +2.7% increase 

in dollars vs. the previous year:
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Total US - Pounds

Fresh Meat Categories - Pounds

Fresh Meat ï% of Pounds Sales

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

 Pounds  Current 52wks 

% 

Change

Beef 4,530,000,958   6.8%

Chicken 3,464,195,096   5.4%

Pork 1,939,706,357   9.3%

Turkey 905,991,141      4.2%

Smoked Meat 629,519,417      7.3%

Sausage 114,938,921      5.3%

Lamb 50,484,173        -0.1%

Veal 12,990,418        -0.9%

All Other 78,516,564        1.2%

Total Fresh Meat 11,726,343,045 6.5%

6.8% 5.4% 9.3% 4.2% 7.3% 5.3% -0.1% -0.9% 1.2%

The Beef variety accounts for 

38.6% of Total Fresh Meat pound 

sales:

And Beef saw a +6.8% increase 

in pounds vs. the previous year:
Beef

38.6%

Chicken

29.5%

All Other

0.7%

Veal

0.1%

Smoked Meat

5.4%

Sausage

1.0%

Lamb

0.4%

Turkey

7.7%

Pork

16.5%



YAGO $6,735,421,115 $4,418,112,825 $3,862,757,390 $3,800,236,246 $3,196,731,365 $3,275,795,145 $3,071,519,253 $1,960,545,889

Current 52wks $6,757,868,573 $4,507,152,253 $3,941,822,900 $3,923,839,801 $3,378,518,595 $3,329,943,753 $3,123,036,121 $2,006,051,246

Northeast Southeast Great Lakes M idsouth South Central California West Plains

Total Fresh Meat Trends by US Regions - Dollars

Total US Dollar Sales by Region ïFresh Meat

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

0.3% 2.0% 2.0% 3.3% 5.7% 1.7% 1.7% 2.3%

Total US

2.1%

The Northeast region accounts for 21.8% of the US Fresh 

Meat dollar sales with a +0.3% increase vs. a year ago:
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YAGO Current 52wks

Average Price/Lb by Region ïTotal Fresh Meat

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

-3.0% -4.4% -3.2% -3.8% -4.1% -5.7% -4.5% -4.1% -5.0%

Fresh Meatôs average price/Lb decreased -4.1% in the US ï 

each of the regions saw a decline in price:



101 99
92 91

84

110114
107

South

Central

Southeast Northeast M idsouth Plains California West Great Lakes

Total US

100

Consumer Development Index (CDI) ïTotal Fresh Meat

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

Consumer Development Index

Across the US Regions, the South Central region has the highest Consumer 

Development Index for Fresh Meat (114):



Market YAGO Current 52wks

% 

Change

Boise $35,385,600 $32,896,453 -7.0%

Spokane $60,642,204 $58,337,752 -3.8%

Albany $176,216,889 $171,917,540 -2.4%

Providence $112,934,358 $111,090,561 -1.6%

Syracuse $145,506,773 $143,486,424 -1.4%

Northern New England $609,071,650 $601,252,756 -1.3%

Hartford/Springfield $503,457,387 $497,963,279 -1.1%

Chicago $658,746,019 $651,810,506 -1.1%

Buffalo/Rochester $266,545,863 $264,714,315 -0.7%

Boston $724,404,174 $719,675,307 -0.7%

Top Markets ïFresh Meat Dollar Growth

Bottom Markets ïFresh Meat Dollar Growth

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

Fresh Meat ïMarkets ranked by Dollar % Change

West Tex/New Mexico led all 

markets in Fresh Meat dollar 

growth vs. the previous year, 

increasing +8.7%:

And, Boise saw a -7% decline in 

Fresh Meat dollars vs. YAGO:

% Change 2.1%

Total US

Market YAGO Current 52wks

% 

Change

West Tex/New Mexico $305,056,086 $331,721,467 8.7%

Memphis $127,290,201 $138,003,239 8.4%

Grand Rapids $154,593,050 $167,499,753 8.3%

Nashville $143,347,078 $154,234,910 7.6%

Dallas/Ft. Worth $499,286,632 $533,765,812 6.9%

Little Rock $72,946,585 $77,850,104 6.7%

Cincinnati/Dayton $283,396,080 $301,598,846 6.4%

Columbus $188,528,507 $198,668,497 5.4%

South Carolina Market $552,383,237 $582,061,420 5.4%

Indianapolis $198,122,861 $208,663,668 5.3%



Total US

Lamb



YAGO $271,581,929 50,544,971

Current 52w ks $275,421,998 50,484,173

Dollars Pounds

YAGO $67,977,089 11,913,896

Current 13w ks $72,682,605 13,494,885

Dollars Pounds

YAGO $25,630,742 4,558,357

Current 4w ks $27,842,677 5,168,646

Dollars Pounds

Total US ï4, 13, 52 week trends, Lamb

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

8.6% 13.4%

6.9% 13.3%

1.4% -0.1%

In the latest 4wk time period, Lamb 

dollar sales were up +8.6% vs. the 

previous year ï pounds were up          

+13.4%:

In the latest 13wks, Lamb dollar 

sales increased and pounds 

were up:

In the latest 52wk period, dollars grew 

+1.4%, pounds declined -0.1%:



YAGO Current 52wks

YAGO $66,883,604 $65,156,488 $62,950,951 $44,605,614 $21,361,921 $10,500,371 $122,980

Current 52wks $67,802,695 $65,882,803 $63,611,845 $46,338,955 $21,622,523 $10,048,345 $114,833

LEG SHOULDER LOIN RIB M ISC GROUND VARIETY

Total US - Dollars

Lamb Categories - Dollars

Lamb ï% of Dollar Sales

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

1.4% 1.1% 1.0% 3.9% 1.2% -4.3% -6.6%Total US

1.4%

The Leg variety accounts for 

24.6% of Lamb dollar sales:

And Leg saw a +1.4% increase in 

dollars vs. the previous year:

LOIN

23.1%

LEG

24.6%
SHOULDER

23.9%

MISC

7.9%

GROUND

3.6%

VARIETY

0.0%

RIB

16.8%



YAGO Current 52wks

YAGO  16,096,611  14,553,446  7,228,875  6,913,235  3,537,237  2,149,681  65,886 

Current 52wks  15,677,457  14,555,603  7,623,082  6,847,405  3,683,249  2,031,360  66,018 

SHOULDER LEG LOIN M ISC RIB GROUND VARIETY

Total US - Pounds

Lamb Categories - Pounds

Lamb ï% of Pounds Sales

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

-2.6% 0.0% 5.5% -1.0% 4.1% -5.5% 0.2%
Total US

-0.1%

The Shoulder variety accounts 

for 31.1% of Lamb pound sales:

And Shoulder saw a -2.6% 

decrease in pounds vs. the 

previous year:

LEG

28.8%

SHOULDER

31.1%

LOIN

15.1%

MISC

13.6%

VARIETY

0.1%

GROUND

4.0%

RIB

7.3%



YAGO $107,659,482 $39,277,442 $34,881,245 $28,566,672 $22,820,991 $21,621,651 $11,326,545 $5,427,900

Current 52wks $110,599,378 $38,287,067 $33,156,091 $31,563,628 $23,834,505 $20,689,940 $12,031,001 $5,260,388

Northeast Southeast California M idsouth Great Lakes West South Central Plains

Lamb Trends by US Regions - Dollars

Total US Dollar Sales by Region ïLamb

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

2.7% -2.5% -4.9% 10.5% 4.4% -4.3% 6.2% -3.1%

Total US

1.4%

The Northeast region accounts for 40.2% of the US Lamb 

dollar sales with a +2.7% increase vs. a year ago:



$
6

.6
4

$
5

.4
2

$
5

.4
6

$
5

.5
7

$
5

.5
2

$
5

.3
7

$
5

.4
0

$
5

.1
9

$
5

.0
3

$
6

.8
5

$
5

.5
3

$
5

.5
3

$
5

.4
9

$
5

.4
9

$
5

.4
6

$
5

.3
2

$
5

.3
0

$
5

.2
8

P
la

in
s

N
o
rt

h
e
a
s
t

S
o
u
th

C
e
n
tr

a
l

G
re

a
t

L
a
k
e
s

W
e
s
t

T
o
ta

l U
.S

.

C
a
lif

o
rn

ia

M
id

s
o
u
th

S
o
u
th

e
a
s
t

YAGO Current 52wks

Average Price/Lb by Region ïLamb

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

3.2% 2.1% 1.1% -1.4% -0.6% 1.5% -1.6% 2.3% 5.0%

Lambôs average price/Lb increased +1.5% in the US ï 5 of the 

regions saw an increase in price:



164

104
92 92

67 61 61
52

Northeast M idsouth Southeast California West Great Lakes South

Central

Plains

Total US

100

Consumer Development Index (CDI) ïLamb

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

Consumer Development Index

Across the US Regions, the Northeast region has the highest Consumer 

Development Index for Lamb (164):



Market YAGO Current 52wks

% 

Change

Boise $358,995 $291,325 -18.8%

Spokane $317,546 $277,541 -12.6%

Portland $2,014,606 $1,802,351 -10.5%

Syracuse $1,944,495 $1,765,059 -9.2%

Albany $2,412,314 $2,212,415 -8.3%

Los Angeles $12,063,940 $11,123,983 -7.8%

Seattle $3,562,861 $3,292,251 -7.6%

Buffalo/Rochester $2,960,677 $2,766,118 -6.6%

Denver $2,401,511 $2,254,556 -6.1%

San Diego $2,635,141 $2,479,795 -5.9%

Top Markets ïLamb Dollar Growth

Bottom Markets ïLamb Dollar Growth

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

Lamb ïMarkets ranked by Dollar % Change

Baltimore/Washington led all 

markets in Lamb dollar growth 

vs. the previous year, 

increasing +15%:

And, Boise saw a -18.8% 

decline in Lamb dollars vs. 

YAGO:

Market YAGO Current 52wks

% 

Change

Baltimore/Washington $12,081,580 $13,894,679 15.0%

Cincinnati/Dayton $940,007 $1,076,885 14.6%

Indianapolis $675,387 $764,763 13.2%

Grand Rapids $971,420 $1,093,874 12.6%

Columbus $898,758 $994,437 10.6%

Louisville $404,020 $446,971 10.6%

Toledo $649,746 $707,998 9.0%

Providence $1,761,384 $1,912,642 8.6%

New Orleans/Mobile $1,202,265 $1,301,821 8.3%

Detroit $2,502,898 $2,710,140 8.3%

% Change 1.4%

Total US



Market YAGO

Current 

52wks

% 

Change

South Carolina $4.61 $4.77 3.5%

Sacramento $5.16 $4.85 -6.1%

Louisville $5.09 $4.92 -3.3%

Grand Rapids $4.81 $4.92 2.4%

Charlotte $4.80 $4.93 2.6%

West Tex/New Mexico $4.90 $4.93 0.6%

Jacksonville $4.75 $4.97 4.7%

Toledo $5.25 $4.98 -5.1%

Orlando $4.72 $5.00 6.0%

Houston $5.11 $5.04 -1.4%

Market YAGO

Current 

52wks

% 

Change

St. Louis $7.75 $7.76 0.2%

Memphis $7.02 $7.52 7.1%

Little Rock $6.70 $7.34 9.6%

Boise $6.75 $6.74 -0.2%

Syracuse $6.07 $6.08 0.3%

Buffalo/Rochester $5.41 $5.98 10.7%

Albany $5.93 $5.90 -0.5%

New Orleans/Mobile $5.32 $5.90 10.9%

Providence $5.38 $5.87 9.2%

Northern New England $5.67 $5.79 2.2%

Lamb - Markets ranked by Avg Price/Lb

Highest Price/Lb Markets - Lamb

Lowest Price/Lb Markets ïLamb

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

St. Louis ranks as the highest 

priced Lamb market:

South Carolina ranks as the 

lowest priced among the US 

markets:

YAGO $5.37

Crnt 52wks $5.46

Total US



Total US = 100

These markets are under-developed 

when ranking by sales rates indices:

Top Markets Ranked by CDI ïLamb

Bottom Markets Ranked by CDI ïLamb

Lamb, Markets ranked by CDI

52 Weeks ending 1/3/2010 ïFreshLook Marketing (FLM)

Market

CDI 

Index

New York 238        

Hartford/Springfield 185        

Baltimore/Washington 162        

Providence 159        

Boston 158        

Albany 139        

Syracuse 125        

Philadelphia 125        

Miami/Ft. Lauderdale 124        

San Francisco 123        

Market

CDI 

Index

Spokane 42          

Cincinnati/Dayton 45          

Toledo 46          

Grand Rapids 48          

Indianapolis 50          

Roanoke 50          

Columbus 52          

Portland 54          

Phoenix/Tucson 57          

Houston 58          

New York holds the highest 

Consumer Development Index 

for Lamb among US markets:



California Region

Lamb



Dollars Pounds

YAGO $34,408,968 6,384,718 

Current 52wks $32,974,858 6,201,283 

Dollars Pounds

YAGO $9,313,921 1,649,447 

Current 13wks $8,837,710 1,678,916 

Dollars Pounds

YAGO $3,394,382 608,245 

Current 4wks $3,190,302 606,194 

Lamb, California Regionï4, 13, 52 week trends

In the latest 4 and13 wks, the California 

Region decreased in both Lamb dollar trends 

vs. the same period a year ago:

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks Ending 1/3/2010 ïFreshLook Marketing (FLM)

For the year, the California 

Region decreased by -4.2% in 

dollars and -2.9% in pounds vs. 

YAGO:

-6.0% -0.3%

-5.1% 1.8%

-4.2% -2.9%



S
H

O
U

L
D

E
R

L
E

G

L
O

IN

R
IB

M
IS

C

G
R

O
U

N
D

Within Lamb, the Shoulder and 

Leg segments account for over 

half of the category dollar sales:

4 of the 6 Lamb segments show 

decreases when compared to 

the previous year:

California ïLamb

Lamb - Dollars

Lamb ï% of Dollar Sales

52 Weeks Ending 1/3/2010 ïFreshLook Marketing (FLM)

-0.4% -6.4% -15.0% 3.9% 2.0% -13.2%

Dollars Current 52wks % Change

SHOULDER $9,816,132 -0.4%

LEG $7,067,556 -6.4%

LOIN $5,503,112 -15.0%

RIB $4,896,090 3.9%

MISC $4,331,109 2.0%

GROUND $1,337,401 -13.2%

Total Lamb $32,974,858 -4.2%

SHOULDER
29.8%

LEG
21.4%

LOIN
16.7%

RIB
14.9%

MISC
13.1%

GROUND
4.1%
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Within Lamb pounds, the Leg 

and Shoulder segments account 

for over half of the category in 

the California Region:

The Rib segment increased by 

16.2% vs. the previous year:

California ïLamb

Lamb - Pounds

Lamb ï% of Pound Sales

52 Weeks Ending 1/3/2010 ïFreshLook Marketing (FLM)

-6.1% -4.8% 4.3% -6.1% 16.2% -13.0%

Pounds Current 52wks % Change

SHOULDER 2,207,845 -6.1%

LEG 1,381,660 -4.8%

MISC 1,340,970 4.3%

LOIN 611,564   -6.1%

RIB 392,654   16.2%

GROUND 254,125   -13.0%

Total Lamb 6,201,283 -2.9%

SHOULDER
35.7%

LEG
22.3%

MISC
21.7%

LOIN
9.9%

RIB
6.3%

GROUND
4.1%



California Sales by Year

Lamb Performance by Year

52 Weeks Ending 1/3/2010 ïFreshLook Marketing (FLM)

Lamb Dollars have a seasonal 

spike during the Easter Season:

The same is true for volume:

Lamb Pounds Year to Year

Lamb Dollars Year to Year

0

100,000

200,000

300,000

400,000

500,000

600,000

700,000

800,000

900,000

1,000,000

1
/8

2
/5

3
/5

4
/2

4
/3

0

5
/2

8

6
/2

5

7
/2

3

8
/2

0

9
/1

7

1
0

/1
5

1
1

/1
2

1
2

/1
0

2006 2007
2008 2009

$0

$500,000

$1,000,000

$1,500,000

$2,000,000

$2,500,000

$3,000,000

$3,500,000

$4,000,000

$4,500,000

$5,000,000

1
/8

2
/5

3
/5

4
/2

4
/3

0

5
/2

8

6
/2

5

7
/2

3

8
/2

0

9
/1

7

1
0

/1
5

1
1

/1
2

1
2

/1
0

2006 2007
2008 2009



Great Lakes Region

Lamb



Dollars Pounds

YAGO $22,591,432 4,046,680 

Current 52wks $23,655,705 4,296,029 

Dollars Pounds

YAGO $5,609,142 951,199 

Current 13wks $6,559,628 1,300,250 

Dollars Pounds

YAGO $2,158,644 382,835 

Current 4wks $2,856,106 604,540 

Lamb, Great Lakes Regionï4, 13, 52 week trends

In the latest 4 and13 wks, the Great Lakes 

Region increased in both Lamb dollar and 

pound trends vs. the same period a year ago:

4wk 

time period

13wk 

time period

52wk 

time period

52 Weeks Ending 1/3/2010 ïFreshLook Marketing (FLM)

For the year, the Great Lakes 

Region increased by 4.7% in 

dollars and 6.2% in pounds vs. 

YAGO:

32.3% 57.9%

16.9% 36.7%

4.7% 6.2%
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Within Lamb, the Leg and Loin 

segments accounted for over 

half of the category dollar sales:

4 of the 6 Lamb segments show 

increases when compared to the 

previous year:

Great Lakes ïLamb

Lamb - Dollars

Lamb ï% of Dollar Sales

52 Weeks Ending 1/3/2010 ïFreshLook Marketing (FLM)

16.8% -7.5% 6.3% 3.5% 17.8% -0.3%

Dollars Current 52wks % Change

LEG $6,838,404 16.8%

LOIN $6,796,316 -7.5%

SHOULDER $4,964,316 6.3%

RIB $2,154,918 3.5%

GROUND $1,745,934 17.8%

MISC $1,151,720 -0.3%

Total Lamb $23,655,705 4.7%

LEG
28.9%

LOIN
28.7%

SHOULDER
21.0%

RIB
9.1%

GROUND
7.4%

MISC
4.9%



Within Lamb pounds, the Leg 

and Shoulder segments account 

for almost two thirds of the 

category in the Great Lakes 

Region:

The Leg segment increased 22.1% 

vs. the previous year, boosting 

Lamb pound growth:

Great Lakes ïLamb

Lamb - Pounds

Lamb ï% of Pound Sales

52 Weeks Ending 1/3/2010 ïFreshLook Marketing (FLM)


